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Case Study: Hearth Wellness

About Hearth Wellness

Hearth Wellness focuses on providmg pr@dica| tools and advice to he\p busy mothers achieve
their wellness goo\s for themselves and their families. ﬂwough one-on-one coochmg, personghzed
nutrition Consung and meal p\cmmng, a week\y meall p\om subscripﬂom, kids nutrition education,
wellness workshops and more, Julie Vincent, certified Holistic Health Coach and Founder of

Hearth Wellness, focuses on real-life strategies to create \ong—#erm heo\ﬂw habits.

The Challenge: Design a User-friendly Resource Library

About a year after our initial engagement fo desigm, build and imp\emenf a regu\gr e-newsletter
to her growing community, Julie and | Qgreed her website needed an updcﬁed, user—{riend\y
conftent hbrory to better support her online presence. Julie's clients and followers needed to more
e@si\y access her stories, advice, recipes and Tips Through her Squmespoce—b@sed website. The
\Qyouf needed to be we”—orgamzed and WSUQHy oppeo\mg, the content eosi|y accessible and

S@Ofd@@kﬂ@.

The Solution: Workarounds

Juhe and | first determined the need - a user Hiend\y, searchable and visugHy Qppeo\mg b\og
nestled into her existing website. Through my consung work, | have g@ined considerable
experience and developed a valuable competency with various web platforms, such as

Squarespace, Wix and CauseMachine, and was confident that | could deliver what Julie needed.

| provided Julie with a list of assets to compi\e and proceeded to research how to Qccomp\is% our
goo’s, Un{orﬂmcﬁe’y, | quick’y discovered that the Squarespace Temp\oﬁe her site is using wouldn't
accommodate our desired outcome. Enter the workaround - through sigmﬁcom research and
tutorial Wafching, | built pub\ic {ocing pages with the design aesthetic we wanted, while uﬂhzing
the less Oppeo\ing Corﬁenf—lﬂeovy pages on the back end. | mcorporcﬁed a search function by
creating a system of categories and fags, which will not on\y He\p in direct user seorch—obmw, but

also SEO as Julie's business continues to gain traction.
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Results: The Site is LIVE!

Through research and various creative solutions we created a sigm{icorﬁ upgr@de to Julie's site,
providmg her a tool to share with prospective and current community members, a m@rkeﬂmg produc’r
and a wealth of content for her followers. We created a more user—{ﬂend\y space for Julie to offer
her invaluable advice, he\ping busy mothers everywhere take a deep breath, and incorporatfe some

much needed/ e@si\y Qccessib\e, wellness into their lives.

View the Final Product: Busy Mama Blog

An added benefit to working Tﬁrough this ChoHenge: | he\ped Julie STrQTegiCQHy think Hﬁrough a new
produd oﬁ[ermg she had been con#emp\@ﬂng - oﬁ[ermg her community o subscmpﬂon based weeHy
meal plan. We workshopped pros and cons, discussing the resource requirements, commitment, RO
and |ogisﬂcs of an online subscripﬂon Intended to create somewhat passive income, Julie launched

this new oﬁermg within a Coup\e months of our brainstorm and received four times as many

subscribers as expeded in the first monthl!

About Bridget Mariner Consulting

| combine a bgckground in administration, operations, community bui\ding and strategic p|onmng fo
He\p enfrepreneurs, small businesses and nonproﬁfs Qmpmy their impact for good. 've worked for
some amazing brands, people and change-makers, and love to see ideas become reality through
careful p\onnimg and orgomzed, Thoughﬁu\ execution. By Qno\yzmg the chQHenge, and the resources
and systems in p|OC€, | am able to create a sustainable, strategic pQ’rh tfo operatfing more
producﬁve\y and eHicienHy, and Qdﬂevmg your gog|s and objecﬁ\/es with greafer ease. PersonoHy/ |
chase two boys (Qges 5 and 1.5), bake bread, dig in the dirt and dream about streamlined processes

and social and environmental impact.
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http://www.hearth-wellness.com/busymamablog

